
 

 

 

 

 

 

The Power of the Website 
Voice 

 

Speaker:  Ann Pascoe 
 

 

 

 

 

 



Rural Highlands of Scotland 



Winter fields 



Husband Andrew  



Strath of Kildonan 



Power of one voice  

 With the power of the website 

 One lone caregiver 

 living in rural Highlands of Scotland 

 Helped change a community 

 from one with no dementia support 

 to one that is socially inclusive and supporting 



 Churchill Fellowship 

 

 

 

India 
Goa - May 2012 
Kerala - June 2012 
 

Taiwan  

Taipei - April 2013 
ADI Conference 



You can still live a life 
 

 



Design  

 Website layout 

 Design of header 

 Colours 

 Strap lines/messages/logos 

 Content 

 Make it dementia friendly 

 



A Carer’s Voice born 

 

 

 



Our village  



The market place 



Our neighbour 



Blogs from India  



Health Clinic  



Shezmin  



Work in Goa … 



Airy rooms 



Delicious ‘home’ food  
 



Home from home 



Visit to Kerela 



Key message 



Unexpected outcome  

  

 Andrew decided to blog 

 but couldn’t do it alone 

 So I helped him … 



His favourite beach  



Animal sanctuary 



Moped power 



Full tummies 



Bougainvillea   



Alarm clock 



Monsoon’s coming 



It arrives 



Andrew begins to blog  



Carers not alone 



A working site 



Campaigning site 



 





Indicates, what visitors’, by which territory, were captivated by on 
acarersvoice.com before dropping off/ leaving the website. 

Visitors’ flow 



Site usage 
… 

 



 



Location … 

 







Domain Stats 

 Rank has been stable  

with no relevant variation over the last 3 
months 

 

 Site launched 21/3/2012  

 1 year and 1 month old 

 reaches roughly 870 users 

 delivers about 1,920 page views/month 



Comments flow in 





Agnes joins us  



David joins us 



Ian joins us  



New Project  

 Objective 

 to develop a blogging tool  

 to allow  people with dementia  

 to blog on their own 

 Partners: 

 University of Greenwich, London  

 University of Stirling, Scotland 

 Alzheimer Scotland 

 





Sunset House  





Flagship website 

 highlight progress towards our vision of living well with 
dementia  

 showcase innovation  

 promote events 

 highlight roadblocks 

 map progress 

 a forum  

 a shop window to: 

 spread the message and 

 sustain the work 

 report the evidence 



Conclusion 

 Series of online resources created 

 to bring together the voices of  

experience 

views  

sources of support: 

www.acarersvoice.com 

www.adementiavoice.com 

www.acarehomevoice.com 

www.adementiafriendlycommunity.com  

http://www.acarersvoice.com/
http://www.adementiavoice.com/
http://www.acarehomevoice.com/
http://www.adementiafriendlycommunity.com/


 

 The Power of the Website 

Voice  
 

 

 

 

Peter Armstrong BA 
(Hons) 

 Mental nurse 

 Website editor 

 Director: dementia Friendly 
Communities CIC 

 

Anthony Dodson 

 A+ Certified Technician 

 Microsoft Certified Professional 

 Microsoft Certified Systems 
Engineer 

 ‘Nerds on Site’ Business Partner 

 

 

 

 

 

 

 

 

Ann Pascoe BA (Hons), MSc 
in Dementia (2014)  

 Scottish National Dementia 
Carers Action Network 
(NDCAN) 

 Winston Churchill Memorial 
Trust Fellow (2012) 

 Director:  Dementia Friendly 
Communities CIC 

 Trustee: Life Changes Trust 

 

 

  PHOTOGRAPHY:        Andrew Pascoe 

Contact: 

www.adementiafriendlycommunity.com 

ann@dementia-friendly.com 
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